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Ready, Set...Brand!




ABOUT JAI STONE?

CHIEF BRAND-OLOGIST/ CEO OF THE BRAND COACH, LLC
Jai Stone’s passion is BRANDING - helping individuals and
organizations discover and communicate their unique identity.

As the Chief Brand-ologist and CEO, Jai leads the creation of
corporate & celebrity brand strategies and delivers programs to
clients such as The Coca Cola Company and Turner Broadcasting
System, Inc.

As a pioneer in her field, Stone has been recognized by the
Cambridge Who's Who, the Georgia Women's Business Council
and the Atlanta Business League for her innovation and creative
style of brand development.
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BRAND RECOGNITION




BRAND RECOGNITION

“Without the BRAND,
there is nothing to market,
advertise or publicize. ®

-Jai Stone
Chief Brand-ologist
The Brand Coach, LLC
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WHAT IS BRANDING?

LOIGO

“The visible and
emotional expression of
a promise.”

- Jai Stone,

Chief Brand-ologist/ CEO
The Brand Coach

VISIBLE
TOUCHPOINTS

BRAND —

EMOTIONAL
TOUCHPOINTS
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READY: BRANDING TOUCHPOINTS
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CLARIFY

p Clearly communicate your offerings
*WWho are you?

*\What do you do?
*How do you do things differently (USP)?
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CREATE

q Creative design should communicate your promise of value through visual
gueues and stimulating graphics that culminate into a memorable presentation
of your brand.
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®
COMMUNICATE

Communicate on an emotional level with your audience to ensure instant
BRAND RECOGNITION and loyalty.
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CONNECT

‘ \ Satisfying relationships with stakeholders increases BRAND LOYALTY and
strength. Design tools that support your brand community and secure the

future of the brand.
facebook.

Linked [T} i Myspace. con

thebrandcoach.com [ 404.424. 9726 404.601.0166 atlantaf charlotte . .



BRAND!

coach.com




MARKETING STRATEGIES

e Determine your target market
 What is the best way to reach them
 Map out a budget

 Create a message or USP

* Determine Marketing Matrix

* Execute Strategies

e Track Results
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RESULTS

e More consistently visible
e Clear communication

e Brand recognition

e Brand equity

e Increased revenues
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BRAND EQUITY

*Coca-Cola remains the top, with
a $66.7 billion in brand value

*Google's brand name value
jumped from 20th place last year
to 10th in 2008, according to the
latest version of an annual study
that ranks the best brands, with
only four technology companies
ahead of it on the list.

*Microsoft slipped from second to
third place, edged down a peg by
IBM

*Google showed the strongest
gain, with a value that increased
43 percent to $25.6 billion, the
study said. Next in line was 24th-
place Apple, whose brand value
rose 24 percent to $13.7 billion.
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APM Logo (Before)
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APM Logo (After)
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Advertisement & ldentity

We literally roll out the RED carpet™  pf iég M VERS
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Relocating home owners
for more than 20 years.
We don’t just move boxes,

we move people.
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MIKE BLOT

2911 NORTHEAST PARKWAY | DORAVILLE, GEORGIA 30360 | PHONE (770} 447.5121 | FAX (770) 447.5154 ({ \
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Presentation Folder

CARPET APEACH
STAN DARD OF A MOVE

CHM(_VERS

WWWATLAN TAPEACHMOVERS COMY

We LITERALLY Roll Out the Carpet™
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Livery (Before)
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Livery (After)

| / .:"ING & STORAGE
/I‘E%gH MUVERS

OFFICIAL MOVER S WWW.ATLANTAPEACHMOVERS.COM

(770)447.5121

MOVING & STORAGE ' n- /
/F‘E%S‘H M VERS |
Braet

WWW.ATLANTAPEACHMOVERS.COM

(770)447.5121

thebrandcoach.com [ 404.424. 9726 404.601.0166 atlantaf charlotte . .



Contact Information

Jal Stone
Jai@thebrandcoach.com
1200 Abernathy Road
Suite 1700

Atlanta, GA 30328
404.424.9726 Ext. 701
www.thebrandcoach.com
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